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Quick facts

020 Brand Protection is a trademark of
The Intellectual Property Group (HK) Limited;

Incorporated November 2014 in Hong Kong

Chinese service company with offices in Shanghai & Shenzhen
China-wide network of 2,800+ associated IPR personnel

20+ full-time, mainland employees including analysts, field
investigators, compliance managers, and operational staff

020
BRAND
PROTECTION HONG KONG - SHANGHAI - SHENZHEN



Visit us online at:
www.o2obrandprotection.com

Qur Story

When 020 Brand Protection’s Phill
Arnold first began working in the
brand protection industry in 1999, our
services were entirely offline.

Our offering was pure field
investigation and raid actions in the
fast-growing region of Southeast Asia.

It was a time before the counterfeiters
had smartened up and gone
underground. Fewer brands and
vendors were hitting the pavement and
busting open counterfeit factories -
but when we did, it was not uncommon
to come away with millions of dollars’
worth of seized product and packaging.

The era of online distribution and
“make-to-order” was yet to come, and
the ability of SME counterfeiters to
trade in the new global marketplace
was far less reaching than it is today. In
short, the business of brand protection
was a lot simpler.

Over a period of eight years, a series of
exceptional investigations led by Phill
in places like Singapore and Jakarta
helped him earn a good reputation
among several key brand coalitions,
who supported his transition to China
in 2007.

A Chinese subsidiary was incorporated
later that year with a business scope
that allowed us to conduct IP-related
field investigation and enforcement.

Fast-forward to 2011, and the IP
industry in China was beginning to
change dramatically. Taobao.com had
just joined the ranks of the USTO's
‘notorious markets’ list for the first
time, e-commerce was exploding, and
more and more brands were starting to
see the downside for their IP.

While loss of revenue caused by the
global counterfeit trade was hitting
an all-time high, the challenge of

remedying the problem in a digitally
connected world was becoming
increasingly complex.

It was around this time that we
introduced our first set of online
brand protection and intelligence
gathering solutions.

After so many years in the

offline sector, our capacity to
work backward was a significant
advantage. Knowing what it took
to get the job done offline allowed
us to build a highly-complementa-
ry service, online - one that could
simultaneously take down a high
volume of infringements from China’s
B2B and B2C online marketplaces,
while also providing in-depth
profiling of the manufacturers and
suppliers responsible for them.

Today, 020 Brand Protection is
proud to provide some of the
biggest brands in the world with a
sophisticated system for online to
offline brand protection. But we also
believe that some of our best work is
done on behalf of our SME clients.

As we strive to standardize and
improve the quality of China’s IPR
industry, our mission is to continue
innovating at every step. However,
we still know the power of action -
raid actions and court actions. That
is why we work tirelessly to develop
a strong rapport with Chna'’s local
law enforcement, improving what the
Chinese call “guanxi” and harnessing
the power of teamwork.

Let us help you meet and beat your
brand protection KPIs — this year
and every year.
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Message from CEO

When counterfeiters no longer post their ads online—When they
say “We don't sell or make THAT brand anymore. THAT brand is too

|”

dangerous

This is the greatest measure of success. This is how

we want counterfeiters to talk about your brand.

Trust: The Foundation of Commerce

A brand’s value depends on trust—trust in
quality, safety, and authenticity. But trust
cannot thrive alongside counterfeiting.

From a young age, Chinese consumers,
especially those living in tier-two and three
cities, are exposed to a wide range of fakes—
everything from forged bank notes, or rat meat
being sold as beef, to fake universities and
unauthorized Apple stores which even fool
their own employees.

As a result, Chinese consumers are extremely
savvy. In contrast to most western countries,
the majority of demand for fake goods in China
comes from people who knowingly buy them
because they are cheaper and often more
convenient.

With that in mind, we must focus our attention
on the people who make and sell them. We
must remove the favorable risk-to-reward ratio
that encourages these individuals, businesses,
and organized crime syndicates to begin their
counterfeiting operations in the first place.

In our experience, the only way to prevent

a future counterfeit problem, or reverse an
existing one, is zero-tolerance—a system for
taking measured action against all illegal
manufacturing and distribution throughout
every province, village, and town— a strategy
that uses the power of word of mouth to let
the counterfeiters know that your brand is
watching.

And our clients will tell you—this is what works.
When counterfeiters no longer post their ads
online; when they tell our investigators, “We
don't sell or make THAT brand anymore. THAT
brand is too dangerous!” This is the greatest
measure of success. This is how we want
counterfeiters to talk about your brand.

Again, the keyword is trust. China’s anti-coun-
terfeiting industry is wrought with fraudulent
and corrupt activity. All brand protection work,
particularly raid actions, must be carefully

scrutinized. Else, the results may be neither real
nor sustainable.

Call to Action

China remains the source for approximately 88% of
the global counterfeit supply. In 2017, it also became
the world’s largest consumer market, surpassing the
u.s.

Bolstered by new social media tools, improved
e-commerce infrastructure, and more than 40
million new internet users per year, the domestic
purchase of counterfeit and gray market product in
China has continued to skyrocket in tandem with
growing international demand.

Looking to 2025 and beyond, China has signaled a
strong commitment to continued growth of its G.D.P.
through traditional manufacturing. In the meantime,
billions of new consumers from other developing
countries are yet to come online. Thus, in such a
lucrative, international market for fakes - which is
currently valued at more than USS$1 trillion - we have
every reason to believe that China will continue to
be the only country that matters when it comes to
anti-counterfeiting

Unless we form strong alliances in China, with
actionable workflows, the loss of revenue and risk
to consumer safety posed by counterfeit goods will
eclipse the present levels. Thus, our response must
have equal gravity.

I invite you to join the new paradigm in brand
protection—020’s complete online to offline system
for China.

Dean Arnold
CEO
020 Brand Protection

p=l

Please connect with Dean via Linkedin:
www.linkedin.com/in/deanarnold1




v ey 4 - L

T &
il . 8- o3 e ek
g - IR | o
L Uk . £

L -

020 Brand Protection




FAKE GOODS
ORIGINATING FROM
CHINA:

8%

5% Mainland; 43% Hong Kong - U.S.
Customs seizure statistics, 2016

FAKE OR “SHODDY"
GOODS SOLD BY
ALIBABA

EACH YEAR:

Online Shoppers:

$180D JNay/as

Estimation according to survey of Q3, 2015

by China’s State-run media, Xinhua. Figure

includes Taobao.com and all Alibaba owned
platforms, extrapolated over one year.

2016, number of online shoppers, China (Statista)

Social Media Users:

HIGH VOLUME —
E-COMMERCE I | I

P I— AT F O R M S . _ Active users per month in 2016 (QuestMobile)

/‘ 3 O —|— Annual E-commerce

Growth:

The total number of mass merchant,
specialty, B2B, B2C, and C2C e-commerce O
platforms headquartered in China with 6 O
estimated GMVs (General Merchandise

Volumes) of more than USS$40m per year. 2 YOY 2015/2016— (Internet Retailer)
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Online Brand Protection

Full-Time Equivalent (FTE)

020 Brand Protection maintains a professional team of
multi-lingual FTE analysts with a core expertise in the field of
online, anti-counterfeiting research and enforcement on China’s
B2B and B2C online marketplaces, owner-operated websites, and
popular social media platforms.

Contracting or switching your FTE hours to 020 Brand Protection
offers several clear advantages:

1. You can keep your existing SaaS or software. Our analysts
are familiar with several of the leading platforms and will
use them effectively on behalf of your brand. If you do
not already have a SaaS, we can help you choose the best
one for your requirements. Alternatively, our analysts may
use 020’s own internal software at no additional cost.

2. Our FTE unit prices are up to 50% more affordable than
other leading service providers - and usually more flexible.
FTE units be scaled up or down to meet your objectives -
starting with a minimum of just 0.125 x FTE (1 hour), where
1.0 x FTE is equal to 8 hours per working day in China

3. Your FTE time is easy to set up and can be used however
you need. We can even help you renegotiate your
contracts with your existing SaaS and Service Providers.

4. All analysts employed by 020 Brand Protection are
multilingual (i.e. English and Chinese), and receive
ongoing training and quality control by international
veterans of the online brand protection industry.

Core expertise in the field of online, anti-
counterfeiting research and enforcement.

Contact us for more information



How to use your FTE

Integrated solutions and add-ons

020 Brand Protection

Our online mission Is simple: Clean the internet of fakes and
Infringements while simultaneously identifying the best factory and
supplier targets for follow-up field investigation and enforcement.

Net Monitoring

The number one solution

for cleaning China’s online
marketplaces and identifying
quality investigation leads. The

and in-depth supplier profiling.

O

Test Purchases

Facilitated by experienced Product Classes
purchasing managers who know :

. _ Counterfeit
how to deal with suspicious e Trademark Infringement
suppliers; Includes contact with the Gray Market/parallel import
target suppliers and factories, full Trade dress
reports with photo schedules, and
forward shipping, warehousing, or

destruction of the sample.

Target scoring with 020’s
‘QILMS’ Algorithm

01100
10110
11110

solution includes online takedowns

o

See more online solutions at:
www.o020brandprotection.com/services/online-brand-protection/

Syndicate research
(Also known as clusters)

Social Monitoring

Chinese social media is extremely
high-risk. Counterfeiters use services
like WeChat, QQ, and Weibo to
advertise anonymously, reach their
customers directly, and even receive
payments.

Supplier Reports

Comprehensive,open-source
intelligence about any given supplier
or company without having to leave
your office or conduct a single hour of
physical investigation— You provide
the supplier name, we do the rest.
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Offline Brand Protection bx 020

Q: What is the IP Super-Connector?

A: A trusted network of more than 40 associate IP companies
and 2,800 personnel (including investigators and lawyers)
closely managed by 020 Brand Protection.

Q: Why should my brand participate?

A: 020's Super-Connector can give you access to more
legitimate raids and court actions in China than you ever
thought possible, with a level of quality, transparency and due
diligence that is unrivaled in the industry.

FAQS

Q: Do I need to do anything differently?

A: You do not need to do anything differently. You will be given
the support you need to do everything more efficiently.

Q: How much does it cost?

A: For raids, we help you define a success-based fee structure
per outcome. For court actions, you do not pay anything. For
more information, see the workflows on pages 11 & 12.

Q: Does 020 Brand Protection have its own field investigators?

A: For all intents and purposes, our network of 2,000+ personnel
provide the same level of service and accountability as our own
full-time employees. But yes, we do also have our own, in-house
field investigators working on your cases. We will likely conduct
many of your cases entirely in-house.

Q: Do | have to pay extra for your management of the network?

A: No, you do not pay extra. For each raid action, we either
conduct it entirely in-house, or we negotiate a fair profit-sharing
agreement directly with the Super-Connector associate(s).

Q: What is the difference between administrative (SAIC) and
criminal level (PSB) raids in China?

A: The distinction should be made according to the value of the
goods seized during the raid. If the seizure value exceeds RMB
¥50,000, the case should be transferred from the Administration
of Industry and Commerce (AIC) to the Public Security Bureau
(PSB) at which point it becomes a criminal level case.
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At 020 Brand Protection, we actively assist our IP Super-Connector
associates in developing high-quality cases for your brand. Not
only do we attend all raids, we also do our own due-diligence,
Intelligence gathering, and field investigations.

T
PROTECTION Regio Nns

China Mainland (250+ Cities)
including Shanghai, Beijing, Tianjin,
Guangzhou, Shenzhen, Dongguan,
Chengdu, Nanjing, Yiwu, Wuhan,
Hangzhou, Chongging, and Urumgqi.

Industries

Automotive, chemical & agriculture,
cigarettes & tobacco, electronic
goods, fashion & apparel, food &
beverage, imaging consumables,
luxury goods, personal care
products, perfume & cosmetics,
pharmaceutical.

Disciplines

Predominantly investigation, raid
actions and court actions—also
registrations & renewals, business
intelligence, factory inspection,
customs training, government
relations, product authentication,
China trade data and information
technology services.
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At the Client’s request, raids may
be conducted exclusively in-house 1

Raid Action I ,:l:

Workflow

You only pay for results

Step 1 Step 2 Step 3

The Client provides some general The client provides 020 with Power of Attorney Training is provided on behalf of your brand
information regarding their operational and and copies of relevant trademark certificates. to all in-house 020 employees including
compliance requirements. 020 helps the China’s administrative processes can be tedious analysts and field investigators, as well as
client define a success-based fee structure but 020 make them as pain-free as possible. 020 Super-Connector associates. 020’s law
per raid action outcome. enforcement connections are also notified

Step 4 Step 5 Step 6

It's time to get to work. 020 carry out The client may monitor all progress via live 020 executes the raid action and provides a
in-house, online-to-offline investigation, updates from 020’s free online client portal. To full report to the Client via 020’s client portal.
and we actively assist our Super Connector ensure a high rate of success and accountability, Criminal actions may include follow-ups such
associates in doing the same: Developing every case is closely managed by a Senior 020 as obtaining certificates of detention and
quality cases for your brand(s) through proven operations manager and attended by at least one  judgment.

methods of online to offline intelligence in-house, senior investigator.

gathering, field inquiries and raid actions.
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On average, all court actions are
finalized within three months.

Court Action

>

i

Workflow

You get a 50% share of all damages or

settlements, paid as credit for future service

Step 1

020 uses a tried and proven checklist approach
; toidentifying the most promising cases

for litigation. In cooperation with our legal
associates, our method for case selection has
been optimized using historic IP civil action
outcomes in China.

Step 4 (Final)

A

N
 c—

Step 2

If case evidence and other criteria are sufficient,
020 will elect a law firm associate to proceed
with the court action based on their previous
experience and location.

«

Step 3

The case will be tried at either a civil or
criminal court hearing. As with raids, you can
monitor all progress via live updates from our
client portal. On average, all court actions are
finalized within three months.

When the court action concludes, we will report the outcome to you via our client portal. Unless under separate agreement, 020 will remit exactly 50% of
all net damages to the client in the form of credit for future services by 020. The remaining 50% will be shared between 020 and the law firm associate.
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020 Brand Protection

Quality & Compliance

In China, there are two things you can count on:

1. Raid actions are still the benchmark for most brand owners because they are a
quick, cost-effective means for disabling counterfeiters and their syndicates, and;

2. The anti-counterfeiting industry in China is full of fraudulent activity. If raid
actions are not carefully scrutinized, the results may be neither real nor
sustainable.

020 Brand Protection is here to help you scale results—to achieve more raids and
court actions, without compromising quality or increasing your exposure to illegal or
unethical activity.

All 020 In-house Investigators have:

One week per quarter investigation and compliance training

Signed NDA, AOR and employee contracts

Completed criminal & background checks

All associate companies of the IP-Super Connector have:

A registered P.R.C. business

A relevant business scope

A physical office location

Ten or more full-time staff

Prior to any cooperation with 020 in-house investigators, and all Super-Connector candidates are
vetted by 020 management, to ensure that that they meet all above criteria, as well as a sufficient
level of operational capability.

In accordance with 020’s ‘Acknowledgement of Responsibility’ agreement (AOR), 020 investigators
and associates must at all times conduct themselves legally and ethically.
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~
40%

Faster lead times

*Applies to both successful, and non-successful raid actions,

Based on the average number of total days between sighting report

approval and the final case outcome

®

L] —

35%

Higher return on investment

*Based on the average ‘cost per successful raid action’ using the
IP Super connector workflow (partner network,) versus a single
service provider workflow (non-partner network)

Disclaimer: Due to the biases inherent in any statistical analysis,

one's experiences may vary from the stated findings.

Photograph: Employees from 020’s Shenzhen office, August 2017

2018

In this industry, it is necessary to walk the line of trust very carefully. So why
should you trust us? What makes us different?

As an international company with ten years of experience in China, we share
your same ideals - and our people act as an extension of your own best
practices.

With our part-Chinese DNA (FIfIR[E!) we are expert at managing the
complexities of cross-cultural communication and relationship building.

In developing China’s IP Super-Connector, we have so far vetted more than
160 investigation companies and law firms We've sat down face-to-face with
many of them, we've held training sessions, and we've tested them. Only when
we felt that our professional and ethical standards were aligned, did we invite
these candidates to work with us.

But we are not a recruitment agency. We too, are investigators, brand
protection managers, and analysts with years of firsthand experience. In
fact, we have more experience than most of our partners, which gives us an
essential vantage point as their supervisor.

We not only actively assist our partners in identifying and developing
quality cases for your brand, but we also do our own cases entirely in house,
including online intelligence gathering, field investigation, due diligence and
raid actions.

We can be your single point of contact for all of China, leveraging our trusted
network of associates, or, we can carry out your services exclusively in-house,
with our own, full-time team of analysts and field investigators.

In general, we ensure a high rate of success and accountability by closely
supervising every case until its final outcome. And wherever possible, we
strive to add value in-line with your overall business goals.
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020’s Online Client Portal

020’s free, online client portal is designed to keep your cases moving with
total accountability and maximum efficiency.

As a client, you see what we see - every case in one place with 100%

transparency.

You also get real-time updates from the field, seamlessly integrated with
your regular email account, and accessible to your whole team, or as

To get started, all you need is a computer and an Internet connection.
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Network &
Training Events

BEIJING - SHANGHAI - GUANGZHOU

The IP Super-Connector’s network and training events
are the perfect excuse for brand protection people to get
away from their offices and meet each other face-to-face.

Stakeholders such as Customs, PSB Officials, and
representatives from China's e-commerce and internet
industries also attend to deliver special keynotes and
training sessions.

Photograph: Super-Connector Event—Wangjing SOHO, Beijing
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Getting Started

www.o2obrandprotection.com/report/

www.o2obrandprotection.com/archive/

www.o2obrandprotection.com/weekly/
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CONTACT US
020 Brand Protection

EMAIL
contact@o2obrandprotection.com

TELEPHONE
+86 755 2640 3050

OFFICES
HONG KONG
1318-19, Hollywood Plaza, 610 Nathan Road,

SHANGHAI
SOHO Fuxing Plaza, 388 Madang Road, Huangpu

SHENZHEN
Tianxia International Square Taoyuan Road, Nanshan

“Unless we form strong alliances with
actionable workflows, the loss of revenue and
risk to consumer safety posed by counterfeit
goods will eclipse the present levels.

| invite you to join the new paradigm in brand
protection—020's complete online to offline

system for China.”

Dean Arnold
CEO, 020 Brand Protection
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Photograph: Employees from 020’s Shenzhen office, August 2017
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Photograph: Employees from 020’s Shenzhen office, August 2017
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